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Abstract 

The article studies the phenomenon of globalization, nature and factors that characterize its content; the identification of structural 
relationships and the interaction of individual elements. There are identified theoretic-methodological and applied issues for the 
development of tourism management in the conditions of globalization, basic regularities, contradictions and mechanisms for globalization 
of relations in tourism. 
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1 Introduction 

For decades tourism has undergone steady growth and 
diversification to become one of the fastest growing economy 
spheres in the world. Modern tourism is closely linked to the 
development and covers an increasing number of new 
destinations. This dynamic has transformed tourism into a key 
stimulus of socio-economic progress. Today, the volume of 
the tourist market is equal to or even exceeds the export of oil, 
food or cars. The tourist business has become one of the main 
players in the international trade market and at the same time 
is one of the main sources of income for many developing 
countries. This growth goes hand in hand with increased 
diversification and competition between the destinations [1]. 

Modern tourism is often called the phenomenon of 
consumer society for several reasons. First, it is one of the most 
visible manifestations of globalization in the cultural, economic 
and political dimensions. Second, mass tourism simultaneously 
acts as a product of globalization. Only during the period of 
intensive development of transnational relations it became 
possible to create relatively cheap and affordable international 
passenger transport and global telecommunication system, 
which provided unprecedented mobility for the population. 
Finally, modern consumer society with a large middle class 
demanding a type of recreation like tourism, so the latter has 
become a prominent driver of growth in the service sector and 
the economy as a whole [2]. All this determines the relevance 
of trend studies in globalization of relations in tourism with its 
important economic role and the need to justify directions for 
resolving contradictions in the process of functioning for socio-
economic institute of tourism. 

2 Globalization as an inevitable process for the world 
development 

We analyze the views of famous scientists on the driving forces 
and the reasons for modern process of globalization in the 
economy. So, characterizing the concept of «globalization» M. 

Kozlovets believes that it is expedient to consider them in two 
aspects: theoretic-methodological and scientific-branch. The 
first involves finding out the general nature of this phenomenon 
and process, and the second one involves its specific essence 
and manifestation in specific spheres of social life. In his view, 
globalization is the process of establishing relationship in 
economic, social, political, spiritual, cultural and other spheres 
of life for different societies, which is regulated by the policy of 
states, their leaders and other subjects. Globalization is a change 
in the whole hierarchy of human life. It is internally 
contradictory and paradoxical process, because another aspect 
of globalization is the localization process, which contains the 
phenomena of integration and disintegration [3, p. 119-129]. 
E. Semeniuk states that globalization represents both 
achievement of the world community and its most acute 
problems. It simultaneously determines new contradictions 
within humanity by helping to optimize some aspects of life. It 
is quite natural: without contradictions there is no development 
and social progress. It is important for such contradictions not 
to turn into antagonistic conflicts that threaten humanity with 
global catastrophe [4, p. 15]. O. Bilorus and V. Vlasov agree 
with the ruling opinion and believe that globalization is a 
universalization for all spheres of public life that brought a new 
stage for internationalization of economic life, break-up of 
national borders, development of the world markets for goods, 
services, finance, labor, information, that is, the apotheosis of 
the global market economy [5, p. 18-25]. The thesis on the 
interpretation of this category is based on the views of 
researchers from Swiss Economic Institute who have 
developed the KOF Index of Globalization and define 
globalization as a process that is destroying national borders, 
integrating national economies, culture, technology and 
management, as well as forming complex relationships and 
interconnections, mediated through a variety of flows, 
including people, capital, ideas, etc. [6]. 

The following group of scientists is considering 
globalization in the subject-object plan. Thus, O. Valuyskiy 
believes that globalization is a new measure for the 
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universality of human existence. It is a complex and 
contradictory process of people ascension to the formation of 
the global human community under the influence of powerful 
social and information changes in all spheres of society. The 
scientist believes that globalization and international tourism 
can be regarded as contradictory unity of the objective and 
subjective matter. Globalization is an objective phenomenon, 
a process that can be influenced and capable of managing the 
unitary efforts of people. However modern mankind has not 
become a subject that is able to direct its own development of 
humanitarian and socio-cultural trajectories. As a result, the 
present stage of globalization not only enriches the creative 
powers of an individual and society, but also causes the 
phenomena that complicate the life of an individual and 
society. Consequently, globalization affects international 
tourism: in some situations, it opens up favorable prospects, 
in others - creates problems and dangers. In order to ensure 
sustainable development, international tourism must adapt to 
change [7, p. 309-311]. 

S. Sidenko noted that the significant contradiction of 
modern globalization aims at uniting the world by its 
homogenization and universalization on the basis of reference 
institutes, technologies and patterns of behavior. So this 
process faces fundamentally incompatible political systems 
and cultural norms, levels of socio-economic and political 
development of countries, ways of life, systems of values that 
are difficult to unify. Therefore, the attempts to accelerate this 
universalization in political, economic, and cultural spheres 
often have a character of forcing [8, p. 89-92]. 

O. Snegova has an interesting and worthy idea. She 
thinks that globalization is inextricably linked with the 
processes of modernization of society, that it is an objective 
process embodied in the interaction of interconnected trends. 
Unlike globalization, modernization is carried out 
purposefully and implemented in the form of projects. The 
differences between the two processes are considered in 
their direction. Globalization develops both vertically and 
horizontally, and the modernization vector is directed 
vertically: from «uncivilized» to «civilized». In the subject-
object plan, modernization is evaluated in two ways: from 
the standpoint of the general historical development of 
modernization process in societies it is objective; and from 
the standpoint of implementation and alternatives for 
development – modernization process is subjective. 
According to the researcher, globalization is a modern form 
of modernization, during which the ratio of objectivity and 
subjectivity in the processes of cultural interaction in favor 
of the former changes, so it does not override the need to 
control the globalization processes [9, p. 165-167]. 

After analyzing the main approaches to interpretation for 
the category of globalization and its modern forms, some 
generalizations and conclusions are to be made. First, 
globalization as a process has a different interpretation, 
which can be given a different meaning and content 
depending on the type of participants (subjects) of the global 
economy or a specific sphere of society's activity. Second, 
globalization is a controversial phenomenon that reflects the 
change in the quality of the world economic development, 
international relations and has both positive and negative 
consequences. Third, globalization has different forms of 
manifestation – economic, political, cultural, informational 
and geo-demographic, which influence the development 

and functioning of the world economy and society. 
The consideration of this issue will not be complete without 

justification of the factors for globalization and its 
manifestations in various spheres of reality. Thus, N. Navrotska 
believes that globalization of the world economic relations is a 
close and steady combination of individual factors that 
contribute both to its extensive (spatial) and intensive 
(qualitative) development. The main factors determining the 
modern content of globalization in the economy: intensification 
of external commodity flows; intellectualization of the 
economy; trans-nationalization of production; struggle for 
possession of resources and their distribution; international 
labor migration; globalization of financial markets; formation 
of the international infrastructure; development of regional 
integration; establishment of the global regulatory role for 
international economic and financial institutions; unification of 
consumer preferences and standards of life; formation of 
economic ideology of globalism; global association of socio-
cultural spheres [10, p. 99-101]. 

This idea is confirmed by V. Zaitseva, who details and 
specifies the factors for the process of globalization. She 
notes that globalization of the world economy was caused 
by the following interconnected factors: international 
division of labor; finance internationalization; new 
information and technology systems; increasing 
competition between new industrialized countries and 
leading industrialized countries; homogenization of the 
international consumer market [11, p. 58-59]. 

According to M. Simonova, the process of globalization 
was promoted mainly by three factors: 

1. Liberalization of the capital market and deregulation 
of financial services; 

2. Opening of markets for trade and investment, which 
stimulated the growth of international competition; 

3. Information and communication technologies in the 
economy. In each of these cases, market mechanisms 
and specific government policies played an 
important role as determinants of these changes. In 
its value, globalization could be seen as a 
phenomenon that is driven by the strategies and 
behavior of firms that responded to these changes. 
Governments also played an important role through 
international organizations [12, p. 396]. 

A. Proskurina and G. Gordeyeva distinguish the 
following factors that determine globalization: 

• Production-technical – sharp increase in production, 
international forms of its implementation, 
qualitatively new level of means of transport and 
communication, which ensures the rapid expansion 
of goods and services, resources and ideas with their 
application in the most favorable conditions; 

• Scientific and technological – economic benefits of 
using the advanced scientific and technological, 
technological and qualification level in the relevant 
areas of foreign countries, to accelerate the 
implementation of new solutions at a relatively low cost; 

• Economic – unprecedented concentration and 
centralization of capital, contributing to the 
formation of a single market space; 

• Information – a radical change in the means of 
business communication, exchange of economic, 
financial information, which creates opportunities 
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for prompt, timely and efficient solution for 
industrial, scientific, technical, and commercial tasks 
both overseas and within individual countries; 

• Social – weakening of the role of habits and 
traditions, social relations and customs, overcoming 
national limitations, which increases the mobility for 
people in the territorial, spiritual and psychological 
relations, promotes international migration; 

• Political – opening the tight state borders, facilitation 
of freedom for movement of citizens, goods and 
services, capital and development of specialized 
international organizations; 

• Ecological – unification of the efforts for the world 
community, consolidation of resources, coordination 
of actions in various spheres [13, p. 64-65]. 

The scientists see globalization process as an inevitable 
process of the world development and the place for their social 
economic institute of tourism. According to V. Shalaev, 
globalization can be considered as the spread of mass 
production and mass consumption society on the basis of the 
Western system (primarily the liberal-consumer system) of 
values, goals and models of organization for social life, 
introduced in the form of attraction and subordination. At the 
basis of the global project for the development of the world 
based on such a system of values is the essential transformed 
factor of capital, its needs, interests and goals (K. Marx). There 
is no doubt that the capital, as a transformation of social life for 
people, generations and individuals, performs the most 
important and objectively significant function of the organizer 
and regulator of the economy, production and business. But at 
the same time, this transformed form is subjugating to itself, 
leveling out all important social institutions, without them 
social life of people, morality, law, religion, family, etc., is 
impossible including tourism, which is an inalienable property 
of the consumer society, generated by the Western concept of 
globalization [14, p. 14]. However, in our opinion, social 
economic institute of tourism can become precisely the 
mechanism of resolving contradictions in the development of 
the global economy, achieving the main socio-political goals, 
unity and consensus in the views, reducing uncertainty in 
relations, means of preventing conflicts, overcoming the 
disharmony, formation of harmonious relations in society 
through the achievement of a compromise between morality 
and benefits on the basis of social partnership. 

3 The development of tourism institute in the 
conditions of globalization 

At present, the development of globalization does not depend 
on the will and interests of individual countries, but also on 
international organizations that are influential in the 
international financial and economic bureaucracy, their 
decisions not only de facto, but de jure are duties for 
nominally sovereign states. Globalization therefore receives 
an institutionally deliberate design. The leading international 
economic organizations turn into centers of institutional and 
legal framework of the world economic order, their activity is 
increasingly interconnected and ideological support is 
provided by international groups of mass media. 

The exit of enterprises from the national boundaries is 
due to the specifics of tourism activity and its products - 
tourist product, which consists of goods and services for 

tourism purposes. The first part of these goods and services 
arises in countries that generate tourist flows, the second 
part – in the countries and regions that are on their way 
(transit region), the third one – in destination countries. 
Therefore, most of the tourist enterprises directly or 
indirectly participate in the international division of labor, 
foreign economic relations with regard to the purchase and 
sale of tourist products [15]. 

In the conditions of globalization for social life, jointly-
divided relations of concentration, integration, 
internationalization of enterprises in the sphere of tourism and 
state authorities on the basis of partnership are intensified. 
The combined tourism enterprises in the association with 
hospitality industry, professional tourist associations, 
international organizations, trade unions, youth organizations, 
national associations of travel agencies under the auspices of 
the World Tourism Organization (UNWTO) – successor to 
the International Union of Official Tourist Organizations 
(IUOTO) founded in 1934. As of August 2016 [16], UNWTO 
has 156 member states, as well as 6 territories – associate 
members, 2 observers and more than 400 people (members of 
UNWTO Business Council, UNWTO Council for Education 
and UNWTO Tourism Management), representing private 
business, educational institutions, tourist associations, local 
administrations, etc. It should be noted that in 1975 it 
consisted of only 65 member states, and Ukraine joined its 
membership in 1997. At present, the largest shares among 
individual regions has Africa 32 % and Europe 27 %; in other 
sub-regions, America – 15 %, East Asia and Pacific – 12 %, 
Middle East – 8 % and South Asia – 6 %. 

Modern tourism is prone to globalization, it means that  
interdependence of states and separate regions forming the 
world community, gradual integration into a common system 
with common rules and norms of economic, political and 
cultural behavior, raising the level of trust between the 
subjects of governance and the strengthening of partnerships 
seems particularly relevant. Globalization in tourism is 
characterized by a single information space for market players, 
the availability of services for consumers in different parts of 
the world, international representative offices of tourism 
business and channels for distribution of products, location of 
production, taking into account the maximum possible 
realization of competitive advantages, advantages from the 
international scale of activity, high costs for product 
improvement and changing technologies, state regulation of 
the industry (introduction of common standards for the 
provision, stimulation and support of certain types of tourism, 
protection of consumer rights) [17, p. 9]. 

The legal framework for state regulation in the field of 
tourism is provided by the Global Code of Ethics for 
Tourism [18], which is a comprehensive set of basic 
principles of work and moral standards, recognized as 
binding on this type of activity. This document was adopted 
by UNWTO General Assembly in 1999, and in April 2016, 
at the 17th meeting of the World Tourism Ethics Committee, 
its status was changed to an international convention 
governing relations between subjects of international law 
through the creation of appropriate rights and 
responsibilities. In order to provide Member States with 
assistance in achieving Millennium Development Goals and 
in the United Nations Program, UNWTO in most cases 
deals directly or indirectly with this Code of Tourism and its 
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principles. Issues such as climate change, biodiversity, 
poverty reduction, protection of vulnerable groups, 
economic and social sustainability of tourism development, 
empowerment of local and indigenous communities, access 
to education, training and decent employment, as well as 
responsible business practices in tourism sector are the most 
important areas for UNWTO activities [19, p. 14]. The main 
purpose of this document is to promote the benefits of 
tourism development among population and minimize its 
negative impacts in all spheres of social environment. 

The growth of the role for sustainable development has 
necessitated the emergence of an organization that would deal 
with its methodology and evaluation. This organization has 
been established by Global Sustainable Tourism Council 
(GSTC) [20] with a global membership, including the UN 
agencies, non-government organizations, national and 
regional governments, leading tourism companies, hotels, 
tour operators, individuals and communities, seeking to 
achieve the best practices in the field of sustainable tourism. 
GSTC is an independent, non-profit, neutral, virtual, non-
headquartered organization with volunteers registered in the 
United States. The GSTC mission is to establish and manage 
global benchmarks for travel sustainability and tourism based 
on their own developed criteria. These criteria form the basis 
of its activities as a global accreditation body for certification 
programs. GSTC does not directly certify any products or 
services, but it accredits those who form, provide and produce 
it. The developed GSTC criteria are divided into two groups: 
criteria for the destination and sectoral criteria. These are the 
basic principles with minimum requirements for any tourist 
business or destination to achieve in order to protect and 
maintain the natural and cultural resources of the world while 
simultaneously providing tourism potential as an instrument 
for preservation and elimination of poverty. These principles 
are based on four pillars: sustainable management; socio-
economic consequences; cultural implications; 
environmental impact (including resource consumption, 
pollution reduction, bio-diversity and landscapes protection). 

The main components for globalization of international 
tourism include: expansion of international economic ties in 
tourism production, growth of internationalization for 
tourism production factors (through increased direct and 
portfolio foreign investments, exchange of knowledge and 
technologies, removal of migration restrictions, etc.), spread 
of transnational corporations (TNCs) in tourism business 
(the characteristics of which are the interchangeability and 
interdependence of the organizational structure, their 
orientation to the information resources on markets with 
high consumption) [21, p. 27]. The processes of 
globalization stimulated the rapid development of TNCs and 
the tourism industry. On one hand, the operation of TNCs in 
the field of tourism has much in common with the activities 
of TNCs in other industrial or service sectors. There are used 
certain identical strategies and instruments of foreign 
expansion of corporations, approaches to the formation of 
the organizational structure of the corporation, sources of 
global competitive advantages. On the other hand, the 
specificity of the tourist product, its pricing, competition, 
direction of international tourist flows forms a number of 
features in the processes of formation and development of 
tourist TNCs, their interaction with the governments of the 
host countries, definition of standards for corporate 

construction [22, p. 119]. 
Globalization in tourism – the process of a sharp 

increase in international tourist flows, services, information 
and technology, which results in strengthening relationship 
and interaction between enterprises and organizations of 
tourism business worldwide, and its forms of global 
integration. Along with the general features, it has certain 
characteristics, which is mainly related to features of 
tourism products, which is a set of services provided by 
enterprises and organizations of various fields and sectors of 
activity. In this regard, most TNCs working in the travel 
market are created due to sectoral principle – hotel and 
restaurants business, transportation, etc. [23, p. 15]. 

The basis for globalization in the field of tourism is the 
process of trans-nationalization in the hotel business. 
According to the MKG Hospitality database and company 
reports, the largest hotel chain in the world is the 
Intercontinental Hotels Group, which retained its title since 
2004, lost its leadership to Marriot International, when the latter 
had over 1 million rooms in 2015 not due to organic growth, 
but as a merger with Starwood Hotel & Resorts. According to 
Marriott International, for today, the company has more than 
6,000 hotels in 122 countries, with revenues of more than $ 17 
billion in 2016 fiscal year. Also, five of the leaders have 
changed as a result of entering the market by Shanghai Jin 
International Hotels Development Co Ltd, a subsidiary of the 
Jin Jiang Hotels Group, Chinese state-owned company that 
acquired 81 % of the shares of Keystone Lodging Holdings Ltd, 
owner of Plateno Group for $ 1.53 billion. As a result, this 
group now has over 6,000 hotels in 55 countries with more than 
100 million employees working there. 

In restaurant business the processes of trans-
nationalization occur in fast food. According to press 
releases of the companies, there were marked out 10 of the 
largest fast food networks in the world: the leader is 
McDonald’s (35,000 restaurants around the world), its net 
profit grew by 3.5 % in 2016 and amounted to $ 4.69 billion; 
Subway, which works due to franchise (42,000 restaurants 
in 107 countries); KFC (18,900 restaurants in 188 countries); 
Starbucks (over 23,000 stores in 64 countries); Burger King 
(13,500 restaurants in 90 countries); Pizza Hut (11,500 
restaurants in 94 countries); Domino’s Pizza (11,000 
restaurants in 70 countries); Dunkin Donuts (11,000 
restaurants in 33 countries); Taco Bell (6,500 of Restaurants 
in 20 Countries); Dairy Queen (5,700 restaurants in 30 
countries). It should also be added that Taco Bell, KFC, 
Pizza are the brands of American corporation-operator of 
the restaurant business Yum! Brands Inc. They showed 
growth in 2016 by 33 % with a net profit of $ 1.352 billion. 

Among the international carriers was such a form of 
global partner airlines as airline alliances. The global triad 
Star Alliance, SkyTeam and Oneworld, which includes 52 
large and medium-sized airlines (or 1.5 % of the 
approximately 3,200 airlines in the world), which controls 
about 60 % of world-wide passenger traffic with routing 
coverage in virtually all parts of the world: Asia, America, 
Africa, Europe, Australia and Oceania. Airlines – members of 
the three global alliances are based in more than 110 
international hub airports (or 27.5 % of the approximately 400 
airports in the world serving international and regional 
transportation). The substantial share of global air 
transportation belongs to countries of registration of members 
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for global alliances: the USA, Great Britain, Japan, France, 
Canada, Germany and Italy. The main reason for the 
formation of airline alliances is the expectation of a 
synergistic effect, that is, getting more efficiency from joint 
work than individual companies could achieve, as well as 
reducing costs, what is becoming increasingly important in 
times of global financial and economic crises and natural 
disasters. In addition, consolidated air carriers seek to achieve 
a scale effect. An increase in the scale of production leads to 
a reduction in the cost of products (services). However, there 
is always a saturation point in which, with the increase in the 
program of production, the cost of production is not reduced, 
as this factor can exhaust itself [24]. 

At the moment, tour operators are controlled by global 
corporations and concerns, which usually have the character 
of integrated structures (network of travel agencies, hotels, 
airlines, cruise ships, Internet portals and other assets in the 
field of tourism), among the leading in the world market are 
the following: 

• TUI Group (Germany) – a company after merging 
with a subsidiary TUI Travel (UK) in 2014, which in 
turn formed at the result of the 2008 merger of the 
parent company TUI AG and First Choice Holidays 
PLC became a leading tour operator which owns: a 
fleet with more than 100 aircrafts, 14 cruise liners 
and more than 300 hotels. According to the official 
Internet resource of the company 
(http://www.tuigroup.com): in 2016 its staff was 
more than 76,036 employees, turnover in 2015 – 
€ 20.01 billion and net profit – € 380 million. TUI 
Ukraine is represented in Ukraine since 2010. It was 
created as a result of reorganization of the travel 
agency Voyage Kyiv, the network of travel agencies 
«Galopom po Europah», and the entry of Turtess 
Travel tour operator in 2013; 

• Thomas Cook Group (UK) – a company formed as a 
result of the acquisition of C&N Touristik (Germany) 
in 2001 and the merger with My Travel (UK) in 2007. 
This concern has airline affiliates: Thomas Cook 
Airlines, Thomas Cook Airlines Scandinavia, 
Airworld, Thomas Cook Airlines Belgium, Spies 
and more than 3,000 tourist offices, some of which 
operate on franchising. Target group – middle class. 
According to the official website of the company 
(https://www.thomascookgroup.com): as of early 
2016, the number of its employees is more than 21.8 
thousand people, turnover in 2015 – £ 7.834 billion, 
and net profit – £ 19 million; 

• Kuoni Travel (Switzerland) – a division of the Kuoni 
Group, which deals with tour operator activities. 
According to the official website of the company 
(http: // www. Kuoni.com): as of early 2014, the 
number of its employees is more than 11,621 
employees, income in 2013 – ₣ 154.2 million, and 
profit – ₣ 69.2 million; 

• JTB Corporation (Japan) – the largest travel agency 
in Japan and one of the largest travel agencies in the 
world, serving tourists mainly from Asia 
(http://www.jtbcorp.jp). 

The growing role of modern information and 
telecommunication is a feature of the process of globalization 
in the tourism sector that promotes the development of 

partnerships technologies, in particular, the presence of the 
so-called global online travel agencies in the market of 
services, where the trade in services takes place exclusively 
on-line (lack of offices, representations, direct contact with 
employees). Among the leading online travel agencies are the 
following (http://www.travelweekly.com), with a turnover in 
2013, respectively: 1) Expedia – $ 39.4 billion; 2) Priceline 
(Booking.com) – $ 39.2 billion; 3) American Express – $ 30.3 
billion; 4) Carlson Wagonlit Travel – $ 26.9 billion; 5) BCD 
Travel – $ 22.4 billion; 6) HRG North America – $ 16.0 
billion; 7) FCA USA – $ 13.1 billion; 8) Orbitz Worldwide – 
$ 11.4 billion; 9) AAA Travel – $ 3.8 billion; 10) Fareportal / 
Travelong – $ 3.5 billion. 

As we can see, due to the growth of the speed of movement 
and the volume of goods, services, technologies and the trans-
nationalization of capital; a process of economic integration 
between countries is taking place, which promotes the 
transformation of national economies all over the world. 
However, now, the scientific understanding of these processes 
indicates that globalization is accompanied by processes of 
opposite orientation, in particular, regionalization of relations, 
is one of the hallmarks of our time. In the opinion of the 
overwhelming majority of scholars, globalization is radically 
changing priorities in the system of competitive advantages of 
the regions: it deprives regions of traditional advantages, as 
local resources become global. Globalization not only 
minimizes the importance of traditional regional competitive 
advantages, but also reduces the role of distance as a protective 
barrier in competitive processes. Consequently, globalization 
transforms the regions into full participants in international 
economic relations, but at the same time it needs to identify and 
protect the unique local competitive advantages as imperatives 
of increasing international competitiveness in the conditions of 
global competition [25]. 

According to the latest UNWTO statistical data in 2016, 
the number of international tourist arrivals increased by 3.9 % 
(1235 million), which is 46 million more than in the 
previous period. It was the seventh year in a row at an 
average rate of growth in international tourism after the 
global economic crisis of 2009. UNWTO's research showed 
that in 2016 the number of international tourist arrivals 
increased in the interval from 3.5 to 4.5 % per year, which 
corresponds to the long-term prospect development of 
tourism by 2030. The tourist flows in 2016 were influenced 
by three main factors: unusually strong fluctuations of the 
exchange rate, lower oil prices and other commodities and 
the growth of global security concerns. In the African, Asian 
and Pacific sub-regions of UNWTO, an increase of about 8 % 
of tourist arrivals has been recorded, with the most visited 
European region showing a growth of only 2 %, the 
American sub-region showed an increase of 4.3 %. Arrivals 
in the Middle East were heterogeneous and declined by 
4.1 %, due to the unstable geopolitical situation in the region, 
in particular the armed conflict in Syria [26]. 

Consequently, modern geopolitical reality and its impact on 
the strategy of socio-economic development are based on the 
security and political stability in the world as the main 
conditions for the sustainable development of tourism. The 
current global political climate increases the risks for all 
participants in the international tourist market. Among the main 
geopolitical factors that directly affect the dynamics and 
distribution of tourist flows are: political upheavals, the impact 
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of which on tourist flows is most clearly traced at the example 
of the Middle Eastern countries; terrorist attacks, where tourism 
is the most attractive phenomenon used as an instrument of 
political influence, since tourism allows terrorists to achieve 
their goals – publicity, economic ruin, ideological confrontation 
with tourism (which is obviously associated with Western 
capitalism and globalization); military conflicts that can destroy 
the tourism industry in a short time, which cause a global 
transformation of the structure of tourist flows in tourist regions 
and the decline of tourism industry. Consequently, modern 
international tourism is an economic activity with significant 
social and political consequences. As a form and process of 
spatial activity of a global scale, it is due to socio-economic and 
cultural factors, as well as the general dynamics of political 
systems. At the same time, tourism is not only the recipient of 
international relations, but also an active political actor – a 
participant in the political process, which, due to tourist and 
economic interaction, influences political decision-making. 
Tourism has repeatedly served as a channel for establishing 
trust and interaction in the certain states with a different socio-
political structure. It is also a factor in economic and political 
modernization and a support for political stability [27, p. 14-20]. 

Tourism is part of the process of globalization, since the 
tourist flow between countries contributes to the flow of 
capital, goods and information from one country to another, 
development of trade, transport, communication systems, etc. 
Tourists are consumers of goods from different countries, 
which are exported and therefore they are leaders of this 
process [28]. Income from international tourism in 2015 grew 
by 4.4 % (taking into account exchange rates and inflation) 
compared to 2014 and amounted to $ 1,260 billion [29]. The 
economic efficiency of international tourism is primarily due 
to the inflow of foreign exchange funds, which improve the 
balance of payments giving an idea of the country's 
participation in the world economy, scale, structure and 
nature of its foreign economic relations, impact of 
globalization processes and liberalization of the economy. 
Therefore, it is also advisable to consider the place of 
international tourism in the balance of payments. According 
to UNWTO and the World Trade Organization (WTO) in 
2014, the results of current overseas operations and the 
balance of financial transactions in international tourism 
amounted to $ 1,468 billion, market share respectively – 
6.1 %. The market share of international tourism in developed 
economies for the same period amounted to 6.5 % at the 
amount of $ 955 billion, and in the developing economies, 
respectively – 5.5 %, which recorded an increase of 0.1 % 
compared to 2013 at $ 502 billion [30]. 

An integral part of the political factor of globalization, one 
of the key drivers of global change in society is its demographic 
dimension. Demographic globalization, translating the most 
expensive model of consumer behavior, enhances socio-
economic polarization of population. The polarization of the 
modern world contains a very fierce contradiction between 
people who have the opportunity to enjoy all the achievements 
of technotron civilization, and other people, one third of them 
live in conditions «humiliating human dignity». According to 
Antoine de Saint-Exupéry, the traditional poverty, which was 
perceived by the majority of the population as an organic state 

when the achievements of technotron developed countries are 
spreading to the rest of the world and perceived by people as 
profound inferiority of their own being. As an example of this 
provision, one can recall the discussions that took place in the 
official circles of Spain during the time of Franco and Portugal 
at the time of Salazar’s tourism. Advocates of the development 
in this industry talked about its obvious economic dividends; 
the opponents argued that a foreign life would come to the 
country that would lead to a complete erosion of the ruling 
regimes. So it happened. Indeed, deprived of access to the 
world's information resources the population of Spain and 
Portugal did not realize (to a sufficient degree) the level of their 
poverty. The more these countries became open, the better they 
could see the defect of their «ground» development strategy. 
Hence the pressure on the political regimes, which makes them 
move to liberalization [31, p. 134]. A modern example is 
Euromaydan and the Revolution of Dignity in Ukraine 2013-
2014. The growth of protest sentiment in society was recorded 
by sociologists in 2012, there were enough reasons for 
dissatisfaction with the authorities, but when in 2013 the 
Cabinet of Ministers of Ukraine headed by M. Azarov 
suspended preparations for signing The Association 
Agreement with the European Union and the geopolitical 
vector changed in the direction of the Customs Union headed 
by Russia, that forced people go out in the streets for protests. 
Despite the fact that this agreement contained many issues of 
cooperation in the field of justice, freedom, security, trade, 
financial, economic and sectoral cooperation, etc. The promise 
of power was the idea of a visa-free regime, understood by most 
representatives of the middle class who saw Europe as tourists 
and remembered how difficult it was to get visas to migrant 
workers who still knew how to work in Europe without 
documents. Consequently, demographic globalization 
manifested itself in the active transmission of the image and 
lifestyle of various groups of people from different countries. 
However, today, there is a two-way process. If previously 
developed countries have exported their way of life and the 
lagging ones passively perceived it, now there is a powerful 
reverse process. One could recall the wave of the spread of 
Buddhism in Western Europe and the United States. However, 
the consumer model is a component of a modern lifestyle in 
developed countries. The model of consumer behavior is a 
product of export from the developed countries [31, p. 135]. 

4 Conclusion 

Thus, the institutional environment and economic 
institutions, where social tourism institute occupies one of 
the leading places has become the main actor with the 
economic life structured in the context of globalization in 
the global economy. Globalization of relations in the field 
of tourism is multifactorial and multi-dimensional process 
due to the growth of population mobility of the planet in the 
conditions of the emergence and spread of modern means of 
transport, information and communication technologies, 
international forms of economic activity of TNCs, 
liberalization for relations of the world economic activity 
and socio-economic changes in society. 
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